Interview with Alexandre Fernez, Managing Director of Bio Ingredients Sarl

Let the organic world bloom

France has always been associated with luscious outdoor markets bursting with fresh fruits
and vegetables, bread, cheese, nuts and seeds in abundance. However, the question of
whether something is organic – or ‘bio,’ as it is called in France – seldom comes up. Nevertheless, Bio Ingredients Sarl in Nîmes in the south of France is convinced that organic is the
future and demand for organic products will be soaring in the years to come. The supplier of
organic raw products has followed the organic markets for more than 20 years and has become one of the leading names in the French organic scene.
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The Fernez family and its staff believe in the impact of organic food on
people and planet
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